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| Semester B.Com. Examination, January 2025
(SEP 2024 - 25)
COMMERCE ( LIBRARY
COM 1.3 : Modern Marketing i /

Max. Marks : 80
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Time : 3 Hours

Instruction : Answers should be written completely either in Kannada
orin English only.

SECTION - A

QPN -
~71. Answer any seven questions. Each question carries 2 marks. (7x2=14)
QU BTBD 7 I IneR wuZdR. F,3cdeomd B3R 2 wosnsb.

a) Define the term “Marketing”.
"ERTOTE T)3,00" TIFRY, 799, 803,R.

b) What do you mean by Intemal Marketmg ?
$0Z0T [T T,3,08 0TV ?

c) Whatis Marketlng Mix ?
IRTFESOTT €03, 9 0TI DIV ?

d) State any 2 types of Marketing Environment.
TRTEEIOTT TOITT OINTYTRTTR 2 DTNIBID, S9.
e) What is Product Planning ? )
YUY ARERT Q0TI ?
7 f) What is Web 2.0 Digital Media Industry ?
B 2.0 BVLS® Q0EROIN YVT, I DOTIEZD 2
g) Expand SolLoMo.
SoLoMo ©3), 2304,
h) What is E-mail Marketing ?
Q- RIVTF L30T NOTTED 2
i) State any two benefits of Programmatic Advertising.
@e@méwé 2308T8T O3TYTIITTN 2 em;mfmq DX,
j) Give the meaning of Story-telling and Content marketing.
T TEPT 0B VRO m#worﬁ@t R,
P.T.0
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Answer any three of the followmg questions. Each question carries 8 marks.
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2. Explain the approaches to the study of marketing.
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Analyze the exteral factors of marketing environment.
TOTTT L, BCINT) AFcaw.
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Briefly analyze the reasons for the failure of new products
Jeaneag Fo3 TN DI gan.
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Explain intemet relationships in the business world
TROT FOWOTRERY D[ON.
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Explaln the benefits of expenential marketing.
sﬁd*\i QW04
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Answer any three of the following questions. Each question carries 14 marks. (3x14=42)

CCRJT200R 3 ESR =
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Explain the functions of holistic marketing in detail.
"""'"J'i., RO )
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Explain the bases of marketing segmentation in detalil
APHRFOD STONFI), J=0R.
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Write an explanatory note on various elements of marketlng miX.
O 03,820 VP L3NS ?,Q'Y Dﬁdrooo 50200.
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Explain the components of online marketing environment
TOTE L0INIRY VRO
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What is Omnichannel marketing ? Explain the benefits and process of Omnichannel

marketing.
LA IS [RsrLson’ D0 ? LAWRIS [RTFLON'T ToyNehd =08
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